
Position Description      
Vice President of Partnerships, Programming & 
Events 

 

Reports to: Executive Vice President, Park Relationships & Programs             

Hours/Week: Full Time, 37.5 Hours     

FLSA: Exempt 

 

The Vice President of Partnerships, Programming & Events will be responsible for creating and managing 

partner and sponsor relationships, delivering high-quality, engaging park programming, as well as 

overseeing permitting, marketing and site logistics for events on behalf of the Hudson River Park Trust. 

Leading the Public Programs Department, the successful candidate will enhance the Trust’s annual 

programming and will develop fun, diverse events and programs in the Park’s unique spaces. Working in 

concert with the Park’s philanthropic Friend’s organization, the Vice President will also expand and 

market sponsorship opportunities through partnerships, guest events and appropriate commercial 

activations to generate revenue to support the Park’s operations.  

 

The Vice President will oversee a six-person, full time team, supplemented by a robust seasonal staff, 

which collectively manages the Park’s programming, permitting, marketing and graphics. The Public 

Programs Department produces hundreds of events each year, large and small, to provide free music, 

dance, educational, fitness and sports programming to the public. It also vets and administers permits for a 

diverse array of uses within the park, from youth sport leagues to high-profile, revenue-generating events, 

including well-known festivals, fashion shows and film shoots. In addition, the team markets the Park, 

through the development of graphics, signage, and digital and traditional media assets.  

 

The Park’s multiple athletic fields are some of the most sought-after in the City, and host tens of 

thousands of adult and youth players each year. As new and renovated fields come online, the Vice 

President will manage permitting logistics and will explore new prospects for partnerships to support and 

enhance these public amenities.  

 

The Vice President will report to the Executive Vice President, Park Relationships and Programs, and play 

a significant role in shaping the Park’s public brand and partner relationship management strategies. 

Operating in a public context and as a representative of a governmental organization, the Vice President 

will be central to striking the balance between providing open space, enhancing visitor experiences, and 

impacts to the park and local communities to maximize public benefits.  

 

Background:  

Hudson River Park is a dynamic, 4-mile-long park with millions of visitors each year along the West Side 

of Manhattan, featuring distinctive and varied piers, lawns and uplands. The Hudson River Park Trust (the 

“Trust”) is a public benefit corporation created by act of the NYS Legislature, with a mission to design, 

construct, maintain and operate this unique space. The Park is financially self-supporting, generating its 

operating budget from commercial tenancies and permittees located within the Park’s boundaries as well 

as from grants, sponsorships, donations and other sources.   

 

Major Park supported recurring programs include the Hudson River Dance Festival, Blues BBQ Festival, 

Salsa nights, and the Submerge Marine Science Festival. Previous guest events and activations have 

included Live Nation concerts, Pride Island, Tribeca Film Festival, New York City Wine & Food Festival, 

HBO’s Westworld, fashion shows by major international brands and more. 

 



  

 

Responsibilities: 

• Develop and implement thoughtful partnership plans that are aligned with the Trust’s mission, 

priorities and capacity, including generating revenue through new sponsorship, marketing and 

grant opportunities. Position the Park as a valuable, well-known, responsive partner brand, 

while upholding its public service mandate.  

 

• Oversee the Public Programs team’s creation and execution of the Trust’s programming season 

to enhance visitors’ experiences and build the park’s reputation, including planning events, 

securing vendors and marketing. Identify and develop new, mission-aligned programming 

concepts.  

 

• Hone the Trust’s systems for permitting, including large and small events, charity walk/runs, 

film shoots and sports fields with an eye towards efficiency as well as balancing public benefits 

and impacts. Manage a diverse range of stakeholder needs, including the public, local 

communities, event producers, sponsors, sports leagues and more with a client-oriented 

mindset.  

 

• Engage the public at meetings, hearings, and events to promote and support the Park, which 

operates in a highly visible, transparent, and community-focused environment.  

 

• Supervise execution and administration of event producer, performer, and sponsor contracts, 

ensuring all deliverables are met and comply with the Trust’s business needs. Develop and 

manage competitive procurements following the Trust’s procurement guidelines and according 

to New York State and New York City regulation.  

 

• Lead negotiations regarding fees and conditions for sponsorships, permits, film shoots and 

rentals.  

 

• Coordinate internal and external event and permit logistics across the agency, taking events 

through all engineering, legal and operational reviews.  

 

• Work across departments to coordinate production of Park visual and graphic assets to meet 

marketing, promotional, programmatic, signage and digital needs.  

 

• Supervise, manage, and develop the Public Programs staff to support department operations 

and the Trust’s personnel needs.  

 

• Oversight and management of department budget. 

 

• Support other departmental and Trust duties as assigned. 

 

 

 

 

 

 



  

 Education & Experience Requirements:  

• Bachelor’s degree or higher level of education in marketing, communications, business or related 

areas;  

• 5+ years of experience in development, marketing or event management, and 5+ years of supervisory 

experience; 

• Previous high-level, large scale event production, marketing and/or management;  

• Understanding of budgeting, production, scheduling and logistics planning; 

• Strong written and verbal communication and interpersonal skills; 

• Demonstrated leadership skills and ability to work as a part of a team, multitask and problem solve; 

• Willingness to work outside of traditional business hours as events require; 

• A valid driver’s license is required; 

• Proof of Covid-19 vaccination status is required. 

 

Compensation & Benefits:  

Competitive salary of $115,000 - $130,000 annually depending upon qualifications. Excellent benefits 

package including: paid holidays, vacation, sick and personal time, medical, dental and vision insurance, 

and participation in New York State Retirement System. 

 

Application Process: Interested applicants are to submit a resume and cover letter to the Director of 

Human Resources to: resumes@hrpt.ny.gov. Indicate Job Code: 2023 VP Partnerships & Events in the 

subject line of your email. No phone calls please. 

 

More information on the Hudson River Park is available at: www.hudsonriverpark.org   

 

The Hudson River Park Trust is an Equal Opportunity Employer  

Pursuant to Executive Order 161, no State entity, as defined by the Executive Order, is permitted to ask, 

or mandate, in any form, that an applicant for employment provide his or her current compensation, or 

any prior compensation history, until such time as the applicant is extended a conditional offer of 

employment with compensation. If such information has been requested from you before such time, please 

contact the Governor’s Office of Employee Relations at (518) 474-6988 or via email at info@goer.ny.gov. 

http://www.hudsonriverpark.org/
mailto:info@goer.ny.gov

